( iPublishmedia

A Legacy.com® Company

AdPortal Obits Targeted

Providing families an easy, convenient way to extend and focus their reach with
the message of their loved-one’s passing using Facebook
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A proven way to offer the Facebook
customized reach they need
« Traditional Facebook posts only reach 10% 5

t;id(;)og?frisﬁssfo pOSts only reacn an average a bq

AGE GENDER

Allows targeting by city, interests, memberships, 9
affiliations, schools and employers TARGET RADIUS LOCATION

Extends a focused reach to people you may not know
but your loved one may have
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Reaches digital-only, digital-first audiences

Targeting options can be customized individually I - ﬁ

INTERESTS EMPLOYMENT

*Source: https://www.facebook.com/notes/facebook-data-science/estimating-audience-size-on-facebook/10151390940058859/



Features and Benefits
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LEARN MORE

Posts are clickable --++- -
and you control the
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click-thru URL Services held at Alameda Family Funeral Home Learn More
We have an ON-SITE ceremonial room, our Fountain... Eb Like () comment /> Share
o Like () Comment £ Share

Funeral Home logo receives

Increased exposure for media companies and funeral homes thousands of impressions per week

Facebook Targeting Options

According to Facebook, traditional posts only reach an average of 10% to 40% of friends. Customized targeting options
extends the distribution of an obituary farther than a post and reaches many people likely to know the deceased,
that may not be friended on Facebook or reached through a traditional post.

The family, funeral home <€---«-covvveeeienenin. Enter the full URL for the click-through:*
or the media company can
control the click-thru URL
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Facebook Targeting
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